"THE AWARDING NEWSPAPER

_CONTEXT = =

Eif’ery year, Uzbek marketers gather at the Tashkent
- Advertising Festival — a battlefield for the country's

advertising Industry. But only a few can win an actual
: award. The rest leave without recognition. No fame,
&5 no recognition. And no marekting/business media
writes about them.

FOR ADVERTISING PLACEMENTS -
ON THE BLOG =

THE MOST
MENTIONED

.

Marketing Bo'liml, an Uzbek online media outlet
dedicated to the local marketing industry, has always
written about and supported the people behind it.

_IDEA
; Ifonly a few can receive an award, we found anaother
g way to award everyone.

For one day, Marketing Bo'limi became an offline
newspaper at TAF — giving It's readers the
recognition they desarvad. Every visitor could
recefve thelr own personal newspaper, with thelr v
photo being on the cover page and titles as guest of =

THE MOST

ol CROWDED
EXECUTION SPOT

We brought the newspaper to life directly at the iz

fiastival.

1. We met visitors at TAF

2. Took thelr photos

3. Printed Individual editions

4. Presented directly to Its new cover star.
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Marketing tools that Trump uses

1o connect with young people,
influence public opinion, and
stay ahead In politics.

A brand of Uzbek chocolate made
with carefully selected ingredients.
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O'ZBEKISTON KREATIV TARIXI

Kreativiik orzbellar qonida szaldan bolgie Alisher Mavoiyning lar
tarafdan bir xil ogiladigan she'ri, Xivadagi 212 wsanhi noyeb arxitekturag
cga Juma masjldi, Kamoliddin Beheedning takroranmas minjacywrabard
hularming barclusin o'chek kreativisining eng dastlabiki ildizkaridan deb
hisoblasak bofladi,

So'nggi o yilliklarda esa O'ghekicron biznes chocizint tubdan otegardi.
Yamgi keompaniyalar, malalliy brendiar, kichik bisneslar va starcaplarga
barlgan gizigish cshgani sai marketing sohasi ham keskin rivedlandi.
Teeklama endi shunchaki sotay vosicas emas — u anditeriya bilan mulogoes
cyilish, milliy oradikni ifodalash, jamiyat kayfiyating aks ectivish ciliga
Bupun kocha bannerlaridan rortth ragamll kampanivalargacha ol
reklamalari xabgona hazil, samimivar v mevonaviy vigual eiterika
uygumligini kotrsata olmogda,

ERENDLAR EVOLYUTSIYASI

Mustagilliledan keyingi dastlabki villamda —  1991-2000-villarmda —
C¥ebekistonda birinchi mahallly brendlar payde bola boshladi, “Ermak’,
“Kerzinka, “AkE “Sharshaes” kelbasalad kabd nombar o poling topib,
“Pepsi’, “Coca-Cola”, “Mestle” kabi xalgaro giganclar bilan mgobar gildi.
sl payrdagi reklama ishlari bugun oddiy wyulishi mumbin, aminea
cishat dhavt uchun ular katea jasorat edi — marketing endiging oehel tilica
gaplra boshlagan, brendlar esa oz yuzind lzlayorgan davr edl

Vaqt ofrgand sayin sshnaga yangi ofyinchilar chigdic “Artel’, “Becline,
“Makro”, Ulzrning reklamalart yanada tzimlk professional va his-uyg'ugs
Loy bela bronshelaacki, Televimorda “Artel — hayotingge uehun” ovori yangracki,
“Beeline” esa otwbek reklamasiga birinchi marta hozdl, dislog va energivani
olib kirdi

Bugungl kunda csa manzara mutago boshgacha. “Korzinka’, “Texnomart,
sOtepd Lavash? Makeo Usin Macker™ va beshea bresdlar ot
kommunikatsivalarida xakg rubivatiga yagin, o'zbekona tikia gaplashaci,
Ular rekbama opgalt endi shunchaki mahsulomni emas, balkt gadsivaoni,
kayfyami,  ctoki hoyor  flsbsiod soishmogds Brendle oz
awditoriyasinl dnglaydl, v bilan dotsdel mologot giladi va har hir
Rampaniyads o ovoriga ega bolishga ingiladi

KREATIV EVOLYUTSIYASI

Marketingga kreativyondashuy Orabebistonda aslida veegdan boshlanadi.
Ko'chalarda har Kimning qolida uchraydigan Aypen paketlari yoki
bolalilni eslatuvchi Sirihom sagichcining “ketka'li qadoglad — o'sla
davr uchun ciddiy mahsulodar emas, balki ilk brendlaming mifozlar bilan
amalga cshirgan kreativ faollikla edi.

Yana bir misel — 2000-yillarda zanpor chran yuzind ko'rgan. mashhur
MNexia DONC aveomebilining reklama roligh. Rolikda sakkiz nafar kaeta
yoshli o'zhek erkaklari, o'n elii nafar zamonaviy, yosh va zabardast ozbek
oiplonlariza solishrinilib, CONS va DONC modeli xarakrerlari o'reasidagi
konerast ovgali yangi modelning ustundigh ko'rsatilgan edi. Bu redile hagica
“hatro Xalqaro Kann relilama festivalida shordist olgan® degan gaplar yundl
— bu anig fike bolmaza ham, osha daveda oebek reklamasi xalgare
mezonlarga yaginlashganing bildirandi,

-

Hewimchalik, Orebekiston har tomonlama dvoilingach, kreativ soha ham
Jadal  rivoandl  Xalgare mucacassklar  ywrtimdeda master-klasslar
othazishli

sarijada mzhalliy kreariv muragassislarimiz ham biv gacor show-shuvli
isbilarni boshlashdi Texmomartning “Tssg-sovirg gilamis’, “Maishiy texnika

- S-mart sovgasi emas”, Diyor mebel fabrikasining “Ode tomonga mebel
yaorg”, Testo brendining ¢lon deskasi va undagi ~Directed by Robere Weide™
yoruvh reldamalari shular jumilasidan.

Halgaro Kann reklans festivalida bagigiy shomlist elgn “Kindergaren on
the Wheels” (“Ko'chma bolalar bog'chas®) lovihasi esa bu ovojlanishning
vugori bosgiching kovsardi DBLA gibrid soudivasi Makrabgacha malim
vainligh bilan hamborikda amalga oshingan wshbu loyiha yustimioning
chekka hududlarida yashonwchi bofalarga bopchaga borlsh imkoninl bergan
edi,

SOTAMAN

-10% CHEGIRMA BILAN KREATIV; EREND

STRATEGIYA VA DIZAYN XIZMATLARINI
SOTAMAN

TEL: +998 33 605 60 05
ABDUVOHID - 605 AGENTLIGI
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THE HISTORY OF CREATIVITY IN UZBEKISTAN

Creativity has always existed on the land of Uzbeks. From Alisher
Nmvoi's ghazals, which have inspired hearts for centuries, to the
Kiva caravanserais, to the intricate patterns of Samarkand tiles — in
wvervthing lies the DNA of creativity passed down through generations.

In the carly years of independence, our ecosystem in Uzbekistan was
rudimentary, New companies, local brands, small businesses and
startups were just beginning to emenge from scarcity, Advertising and
promotions were limited to simple leaflets, Joud slogans and basic
information. Yet even in those times, there were people who believed
in the power of ideas and were encating visual aesthetics from
nothing.

THE EVOLUTION OF BRANDS

Modern Uzbek brands began to la!cc aha;\ in the 1990s=-2000s,
Names like “Ermak” . “Sharshara™ in household
appliances, “Pey “Coca-Cola™, "Nestle™ in beverages became
familiar o all. This was not just about products, but about trust,
quality and the beginning of marketing.

Some of those brands stll five on today — "Artel”, “Beeline”,
“Makro”, Their advertising campaigns were simple yet professional
and left 2 lasting impression. On television, “Artel — the one you
can rely on”, "Becline™ became more than an ad — it became a

dialogue and a source of enengy for Usbek advertising.

Everyone remembers the billboands of those days. “Korzinka®,
“Texnomart”, “Qotepa Lavash”, “Makro™, “Uzum Market”™ —
just commercial mames, but part of our daily lives. These brands
created the first threads of the culture of consumption in Uzbekistan,
the first step toward choice. Their ads were simple, sometimes
even naive, but sincere and warm to the heart. Brands had a kind
of honesty that, once scen, was remembered.

THE EVOLUTION OF CREATIVITY

Marketing creativity officially took root in Uszbekistan as the market
matured, The emergence of local agencics, or rather, creative packages
and teams, from the beginning brought fresh blood into the industry
and set the foundation for the professionalization of creativity.

Around the year 2000, Nexia DONC automobile advertising
‘became a landmark. That scemingly simple, youthful ad, the first
time an Uzbek car on screen spoke to its audience, was not mencly
about the model, It was about the first meaningful contrast in Uzbek
advertising. This role i rightly considered the starting point of the
“Hot-Blooded Faloon™ campaign. It was not just an ad for the Falcon,
but the beginning of 2 new era in Uzbek advertising,

Following it. local companics also began to adapt 10 global creative
culture. Golden ideas and master classes became o tradition within
Uyzbekistan.

Today, our local ereativity is also making its mark on the international
stage: works such as “Issiq-sovug qilamiz”, “The power of technique
s in the service” (8-mart greeting campaign), “Because meat is quality,
right?”, Testo branding with the slogan "Directed by Robert Wiide™
are acknowledped.

The “Kindergarten on the Wheels” project, shortlisted at the Golden
Cannes advertising festival (in the “Kids™ category), showed the world
that creativity has no borders, TBWA, a global advertising agency.
was impressed by the idea and imvted the team 1o their academy and
shared their experience. This is the power of an idea born in our land
reaching the world and making a name for itself. _&
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BRAND STRATEGY AND DESIGN SERVICES

TEL: +998 33 605 60 05
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Tasltknnt

International

lrlm'ﬁsirlg
I Fostival

Bugngi kunda TAR O'zbekistonning eng yivik keeativ va reklama festivali.
Har yili agentliklar, brendlar va yosh keeatorlar bu yerda yuzlab ishlaring
raqdim cradi. Fesoival fagar mukofotlar bitan cheklanmaydi. Balki xalgaro
ejribia abmashish, vangi hamborlifaeni boshlsh va Ozbebkiston reklams
Eomoring global me'yorlarga yaginlasheivish maydoni beflib xizmar qiladi,

BIRINCHI QADAM

¥zbekiscon kreatly induscriyas) fescivallar tarixl 23008-yildan beshianadl.
sl yili Adweek nomli laftalik  ockazilmn va uning doirsida
Teshkentdagi ill Marketing va Reklama festi ADFEST 2006 bordib ofegan,
B vogea oizbek reblama bozorida yangi davr boshanishiga sabab bodl

YANGI KO RINISH

H019-yilda festlval yangicha formac va nom ostida, TAR (Tashkent
Advertizing Festival) sifatida gayvea cashkil exildi. hu bilan v museagil
brendga aylandi va tobora kengayib, calgaro-darajaga chiga boshladi, Mana,
b yill Festival yertinchi bor o'thaztimogda

XALQARO DARAJA

Bugungi TAL bu:
sovrinlasn cng kreaciy va effekoly reklama va marketing shlaring
capdlithash

2 Konferensiyalar va master-klasslan mahalliy va xorijy chepertlar
eomenidan darliklae

3 Kefegazmalar va netvorking: brendlar, agentliklar va yvosh
Hodkerlar uchun platforma.

Tart shunchaki reklama canlovi emas. Endi u - Ozbekiston kreativ

inclustrivasining cynasi sifatida xizma gilmegda,

18-0KTABR

20% CHEGIRMA

PROMOKOD: MARKETINGEOLIMIZ0
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SAG orzimizning chin Orzbek boendi 54G - bo yurtimiz Bu O'zbekiston,
Siz-u biz, Yaginlarimiz, qadrdonlarimiz, Tariximiz, Czbekiston e xilma-

all: mamonavly, ananaviy, yorgin, sokin, oddiy, o'zgacha. SAG gilamlan
b, gads i ham maclansivacimiz bilan bir-biviga boglio.

Bugungi kunda SAG gilam ishlab chigarish boyvicha dunyodagi TOP3
ishlab chigarchi datosiga kindi. SAG brendi 3000-yilda asos salingin
balib, hoiirgh kunda kompaniyva dumyening 15 ga yagin mamlakatarida o'z
mifoelariga ega.

Cfrgan yill SAG xorljly boworbarga chigish arafaskda oz brending
yangilashing ayigandi. Bundan cashoad, brend jamoasi oldida chlki
boworda masshtablashish, shuningdek, Bron, Torkiya va Xivoy gillam ishlab
chigaruvehilar regobatlashish vazifalan bor edi. Yans bir maamme - 4G
brendi cstidagi boshan dolonlar ke'payib ketganligi sababli insonlar
hagigiy dokon gaysiliging bilmay qolgan. Shunday gilih, 2034-vilda
Orebekistonning eng yirik glam ishlab  chigaruvehisi SAG xorgjiy
boworlarga  chigish  acafasida o' brendini  yangiladi.  Rebrending
Teossiyaning Depor agendligi somonidan amalga oshirildi, kemmunikarsiya
steategiyasin Lobals ishlah chigeli, brend mw
production surarga oldl.
Logatip wehun smomviy
viamanaviy  unsurlani
opida boglagan  noyeb
shrift  yararildi,  Yosgin
uchburchak shaklidagi
chiziglaresa shrifrga
peometrlk kefrinish berlb,  gllamlarning bezakll vomening cslatzdl. SAG
rebrendingd resmona ozim xos, gotzal va betabror keys bo'ldi. Yangilangan
baend TAF2 ko'rgaamasida tagdim eilib, brending yonalishida bronza
mnkoforink goiga kiriegan odi

BELLISSIMO - KREATIVISSIMO

KREATIV KOMMUNIKATSIYA

Belligsime avvaldan yongilik vareadigan brend hisobbnadi. Misal, 2017-
yilda kompaniya birinchilardan bo'lib bepul yetkazib berishmi yolga
qotyzan. J020yilde csa 45 dagiga behida kafoladi yerkazib berishng
hoshlagan. Yaginda esa buni 35 dagigaga tushicishdi.

Bellissimoming  eng  esda apolarli
krearivlardan biri - donar gosheing paess

ifesting ¢sa Shoom-

hilin birlashtingani bl kerak, Yangilikni
elon gilish uchun o2 saydaridz “Donar
pitsa yoki Pivsa dona” nom bellashavi
boshlangan, 52 mingta ovoe natifalariga
hotra, Domar Fiosa nomb menyuga kirizilgan,
By madvadorni hoeis Tom b ketsangis
bo'ladi,

rabassuen ulashadizan rebrends
eton ol gandi. Identikadagi har bir xabar, har bir vizual sabasaomga aylandi.
NJIho.r:AEP-t &.\[I\raiuda Bellssimo Pz rebrending ishi uchun brending va

ini golgn kirtgan, Brencning
aallda noodatiy yoendashuvlar ko'p. Bellissimo Blogerlar bilan ko'p va
waveshi Bshlapdi. Shundsy keyslardan birk - blogeelami o pitseriyalasda
kassir gilib geryish bo'lgan, Busdan tashgari, Mazzalissime, Ishta-Haea kabi
plingan roliklar serivas| alohida mavzu, Xullas, bunday ishlarko'p,

MAHSULOT SIFATI

Las-Wegzs shat oflih ofngan “Top 100 Movers & Shakers 2025 ro'yxatida
dhunyo pitserivalari erasida Bellissimo 4-o'vinmi egallagn edi. Orebekiston
brendi cvgadlanish segmentida bunday yugor xalgaro nacijaga erishmagan
edi hali. Yaginda esa kompaniya Goeoristonda birinchi flialing echdi.

MARKETING DEPARTMENT

MARKETINGBOLIMIUZ

ast weekensd, TAF! — Uzbekistan's leading creative and advertising
Last kened, TAF! — Uzbekist: leading i | sdvertising
festival — wrapped up with great success. Over the past few days, the
estival Brought together dovens of ereative teams, brands, and industry
i | b pethver do f b 1 industry
peofessionals. Many inspiring ideas were presented, and many vahaable
insights about adver
shared

THE FIRST STEP

TAF!, Uzbekistan's first creative mdustry festival, was humched in 2016
Tt has since become an annual tradition, bringing together local and
international experts. Thi
Association (ADFEST) hosted TAF! 2016,

A NEW LOOK

The 2019 edition of the fistival introduced a new format and name, TAF!
(Tashkent Advertising Festivall. From that point on, the. event began
setting new standards. Each year, it brings together mone participants from
diverse fields, making it an unforgettable experience.

INTERNATIONAL LEVEL
Today, TAF! is:

l A platform for the most cretive and offective advertising and
marketing solutiens.

2 A space for conferences ancd muasterclases with top local and
international experts.

- gonnecting brands, agencics, amd
 platform.

s become an international event. Today, it plays a key role in
Jrhekistan's creative industry.

3 A gathering for networl
young profssionsds on ¢

INVEST IN YOUR KNOWLEDGE

i / A
PROMO CODE: MARKETINGDEPARTMENT20

PHOME: +998 78-113-66-08

role in Uzbekistan's economic growth were

is year, the Tashkent Advertising and Marketing
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SAG is our proud Uzbek brand. SAG — that's ux. It comes from

ats, Ohur history

Uzbsekistan — you, m, ou zhekistan is all of this:

independe

times and plices, our brand was born

s 54, lifie, ooy, valuses, and heritage. From these

This weckend, SAG proudly ranked in the TOP-3 most-scarched
domestic bra ounded in 2000, SAG has, over the past 15 years, built
a comparny that is now represented in many of the world's leading stores.

Orver the past few years, SAG's exports have expanded across a wide range
of sectors. Today, the brand's wear and clothing are in demand in
neighboring countries, Europe, Turkey, and Yietnas Ali's products are
ereated with the desine to deliver comfort and quali people — a brand
that values customer satisfaction. In 2024, SAG became one of the most
scarched domestic brands on Google in Usbekistan, Aecording to SAG's
exports report, the brand & sow represented in the Russian Depository
agency's database and is entering international markets with a dear
communication strategy. Currently, the brand is positioning itse
“hoom-product.”

I the future will continue to offer innovative and modern solutions
and aim to become a global brand that sets new standards. With its
impegeable style and uncompromising quality, SAG continucs to carn the
trust of customens every day. By staying true to its mission — creating
footwear that combines style and comfort — the brand has built 5 strong
Fourscation of trust and lo

SdG

Doimo SAG
collection

redefines fash
shortlisted for th

earned the bronse :M_\rd

BELLISSIMO - KREATIVISSIMO

CREATIVE COMMUNICATION
e gt adiieeg e Cheslive

¢ brocarme populss, Cver
crabied mone Bhan ope

owe, Doear |
shoust pheenomence. Since

By 2024, Bell s byal customer base had grown even stronger
From news oovers every detail shaped the
identity. The ']!c!lxcn n becasns talk of

thanks to its creati vact pominations. Through its
fresh ideas and innovative approach, the brand has become one of the
fiew truly outstanding players in the pirc industry. The taste, the story,
the m ard even the music — everything sbds wp. People come n
just for the pizea, but for the entire experience.

PRODUCT QUALITY

The qualiy of prosucts stands out clearly in the Las Vg

Morvers & Shakers 2025 ranking. Bellissimo ranked 4th wor

bk brand, recognized for high qua A continous
our company & ameng the first 1o be listed on the

Top 100
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QAND O'ZBEKONA PREMIUM
SHOKOLAD

TARIXE
Qand — gelda cayyorkingan shokoledli konfedlae brendi. T biga

shirinlik mahally quritilgan mevayongoglar va Belgiva shokoladidan
ailinadl. Brend govast 2000yillarda payde bolgan: uning asoschiss
Saickakrnal Vahobow, yeshligica chet el shokoladin tagib ko', erzimizming
qurug mevalarni ishlacsa, bundan ancha-muncha shirinreq shokedad gilish
fiksi kelgan. Ancha vage o'ib, 2007-yilda Qandning birinchi fabrikasi
oxhiligm

MAHSULOT HAQIDA

Brend har vili 3 xil mavsumiy toplam
yarazil keladi: Babhor-vor, Kue-Qish va Yangi
¥il. Horpehifik Comelni shu orgali tanib
olgan bolsa ajab emas. Har bir shokoladga
eaa gqolda shakl  beribadi  Candchilar
lanfeslarning asl t'mini saglb golish
uchun  mmahsuloml ovash uchun folga
alohida  falivada  chigariladi.  Umumiy
nazorat  gilish jarayomi esa 4 gavadi
folgadan boshlanib, mahsulooni yerkazib - il
berishgacha davom etadi,

Wagginea Cand ameasi Jennifer Lopes uchun “gift ox” syyoslagan edi,
To'plam JLo'ning havoridagl eng muhim davrlarin 4 ta kichik qued orgali
rasvirkal bergan, Sovpaning eng muhin bolag kkopeha bodgan, Uni
kettarganda xommdaning mashhur “Get Right™ goshiei yangeaydi, TLo
o plamini “unbosing” gifib, o'z Instagram sahifasiga joylagan edi.

Brend shokolzdlarinl tadh kormogehi
bolsangiz,  hoziccha  yurtimizoing
N ikkita shahrida GAND dolkoni born
Toshkent va Buxoroda, Aslide ulami
mafagat doken, balki galereya desa
ham bofladl. Shirnliklar bilan birga
mashhuer rassomlarming asarkaing ham
saridh gilishingiz mumnkin.

REKLAMA SAMARADOR-
LIGINI 86% OSHIRGAN
ODDIY FORMULA

Britaniyadn marketing bo'vicha ajovib tajriba oftkaxishdi 2 ta chabar
rankandi va 3 xil usuldagi reklamaning qandsay ishkashini solishoirishdi:

eta

1. Fagar Meza reklamalari (Instagram va
Facebeokida)

T Meta + o hafta divomida radio orgali
reklama

3. Mera + radi
(kercha banme

2 hafta cashai reklama
i

Matijack:
— Radio go'shilganda — reblama samaradorligh 299 ga oshdiz

Taclio + ashi reklama bilan $6% ga ko'earildi,

Yank odam biror narsanl fagar oclefonda korganda, kop ham cribor
bermaydi. Lekin osha mahsulotni kotchada kotradi, mdioda ehindi va
kevin Instagramda ham ko'rsa, linkni bosib kirish (CTR) ehtimoli yugon
borladi

Fagat bitta muhim sharti: barcha reklama formadarida goya bir xil bolishi
beevak. Xilmea-sillik bordse, odam chalkashadi va bu natijaga salbiy

OZBER TILIDAGT BIRINCHI MARKE

NG BLOG

1-0OKTABA, 2025 AGENCY

TRAMPNING MARKETING
TAKTIKASI

Deyarli bir il cddin AQSh prezidenti saylovi bolgan edio Va ba bellashuw
serial ke'rishdan ham gizigarli boldi: nomzodiar ovox beruvchilarni juds
noyob yolkar bilan jalb gilishgandl. Tramp va Kamala wchun marketing
taktikasi ogiga xos ovin oudi. Keling. Qoshma Sheadaming 47
prezidenciga svlangan Tramp qo'llagan scracegivalarini ko'cib chigamiz

NOSTANDART KANALLAR — X VA TWITCH

Trampning xarakrerinl ko'rsadb benechl muhim element — uning
kommunikarsyasi. Shungs o bifinchi ovinda misadizan yangiliklae
manbasing egal Orziming fikri va goyalarini tigridan wigri yeckazits
bertsh uchun ananavily ommaviy axboroc vosicalaridan fovdalanmadi.
Absingla, gaplarini filelaaydigan X fsabiy TTwiter) ga jeylash
avdizoriyaga  tsit giladigan  hagigindik  hissini herdi,

Bunclan tashegari, Tramp vosh avlod bilan g idan-wogri mulogot gilish
wchun, video ovinlami nameyish eradigan Twicch™ placformasidan ham
fopdalangan,  Mamoyishlar va nurglacni anslatsya gilib,  siyosanm
gizigmaydigan ovor beruvchilar gaclamini gamrab ofishya harakar gildi,
Twiechdagt  foydalanuvchilar  placformadan siyosiy  xabarlar  wchun
fiwpdalanizhad sngsd gilishgan berlsa Jam, Tamp bunga etibor bermadi

PODKAST - YANGI SIYOSIY VOSITA

Bu yilgi swlovds podkastihie kkinchi i
kommunikatsiya vosicasi boldL Sadovdan oldin
T Trurmp “The Joe Togan Experience” podkastids
qatnashgan edi, Qizigi Kamala Hards ham “Call
her Daddy” podkastda ko'rinish beedl, Lekin
Bidnchi  nomeodning  aoditoriyas  kaetarog
chigdi: ko'rishlar soni 2 kun fchida 300 min'dan
cehdi.  * soadik kesilmagan, ochig subbardan
keyin cdamlic bilan mulogor gilish osonmg
borledl.

INFLYUYENSERLAR BILAN ISHLASH :
Trampning eng qlzlq facllildaridan birfl — Logan Fol va adin Ross kabi
yutuberhe bilan hamboslizi edi Bu e sivesatgn gissquaydisan
yoshlari wlar eng faod bofgan placformalar orgali jalb gildi. Yosh aviod
asosan Kamala Hards tomonida boflsa ham, Trampning magsadi ushbu
demografil gureh bikin boglnih, ularing tilids muboqor gilishing
koraatich edi

RAQIBGA QARSHI STRATEGIYA

Trampning navbatdagl noodatdy ishi AQSh  dokonfaciga  “Kamala
Harrisning yutuglai™ nomli kiceh chigarishi boldi, Bulgilis, o borm:bho'sh
sahifalardan iborat, xolos, Bu ishdan tashoari, Tramp o sshifalarida
audlroriyaga ta'slr otkazish uchun Kamalaning styosacin tangld quvchi
pastlar ham jeylagan edi. Trampoing prezidendil poygasidagi follildai
oftign o8 va gizkgarli boddi, xullas. Uning rogridan-rogr mubogot va

noananaviy takrikas — mahorar dassi, Kameda u natija beedi. -2
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QAND: PREMIUM
UZBEK CHOCOLATE

HISTORY

E3amdd bt a prremiue chocolate brand crted in the heast of Usbek
Ezch chocolate is carefully handmade by skilled local ehocol
using high-quality ingredients. The bmnd was Founded in 2000 by
entrepreneur Saidakmal Viakhobey, who envisioned creating chocolate
that would reflect the taste, tradition, and soul of Uszbekistan, The
first factory was launched in 2017

ABOUT THE PRODUCT

Qand choced are made from a Blend
of high-quality cocon varieties: Bahor-You,
Kuie-Qish, and Yangi Yil. The product line
inclides more than 30 types of chocolates
with different fllings. Cand chocolates
stand out for their natural ingredients
and teaditional preparation methods The
entire production process — from cocoa
selection to packaging — s carried out
locally. Currently, 4 retail locations are
operating, and the company’s proclucts
arc supplicd across Uzbekistan.

Last year, Qund and singer Jennifer Lopez launched a
collaboration. The box featured 4 mini chocolates
J:Lo's lifestyle and values, along with a handwritten note from the
The collaboration quickly went viral on social media. J Lo
personally shared the “unboxing” videns on Instagram.

Cand chocolates ane not cnly delicious
bant also carry @ cubtural mission: to
shoracase Uszbek trditions, art, and
nature to the world. The company
aspires to take the taste of Lidbekisian
1o global markets while supporting
local artians and preserving national

hentage,

THE SIMPLE FORMULA THAT
INCREASED AD EFFECTIVENESS
BY 86%

We anabyzed marketing campaigns carried out in 3 cities. Below arg
the resuls of 3 types of sdvertising and where they were publizhed:

L Meta Ads (Instagram and Facebook) OQ eta
2. Radio ads released over 4 weeks -

3, Combinod: radio + 2 woeks of outdoor ads

(billbcarcs)

Results:
— Racio-only advertising incresed brand awancness by 20%.
— Raclio + outdoor ads Increased brand wwaneness by B6%,

However, in smaller towns and villages, radio remains the most
effective channel. But to drive action, track results, and increase
conversions, combine it with Instagram ads and link dlicks (CTRL

The key takemway: Use multiple ad formats to expand reach, Media
mixing leads to deeper audienee engagement and higher results,
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TRUMP’S MARKETING TACTICS

Donald Trump's presidential clection campaign was both controversial
and highly effective. His social media presence, uncomventional
methods, and bold messaging set him apart. Let's break down the

marketing tactics that helped Tromp win the 47th ULS. presidency.

UNCONVENTIONAL CHANNELS — X AND TWITCH

Trumps use of umomventionad communication channels was a
key element of his strategy. By posting directly on X and engagging
with supparters in real time, he bypassed traditional media filters
and delivered his messape straight to the people. His presence on
platforms like X (formerly Twitter) gave him ingant access to
ausdiences that mainstream media often overlooked

Beyord sproches, Trumgp abo wtilized live streams on Twitch to
interct with viewers. Twitch’s live, real-time nature allowed him to
contect with younger, more tech-sinvy audiences, These platforms
allowed Trump to control the namrative and communicate dinectly
with his supporters without relying on traditional news outlets.

PODCASTS — A NEW POLITICAL TOOL

This. ehection cychs, podiusts plived & major sl B political
communication. Trump sppeard on popalar shows. sach
The o g Exporaenee, soaching miionm of Buonon. He dho
i) Kasmaata s om Call Bier Doy, wich i over 2 il
wirws, Thoer pookcat spyoarance beiped hamanie Tramp, proent
ral

heem by 1 e e netting, s s seadienon T

o,

WORKING WITH INFLUENCERS
Trump effectively collaborated with influencers such as Logan Paul
andd Adin Ross to conmect with younger audiences. These influencers
have strong followings on platforms Jike YouTube and Twitch,
allowing Trump to tap into their communitics. By joining Kamala

Harrix on podcasts and engaging in candid conversations, Trimp
presenited himsell as relatable and approachable.

STRATEGY AGAINST THE OPPONENT

Trump's campaign echoed the motto "Kamala Harris is not qualified”™
to undermine her credibility. He highlighted her lack of experience,
questioned her policy positions, and used contrast-driven mesaging
to-sway voters, Trump's negative campaigning was sharp, dinect, and
relentless. This approach resonated with many voters, particalarly
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=
1
1
|
1
1
1
|
|
|
4

BUYING

ADVERTISING SLOTS, BRAND MANIFESTOS
AND VIDEO CONTENT -15% CHEAPER
THAN WITH OTHER PRODUCTION HOUSES

TEL: 4998 99 649 55 47
ODIL - CONVERT PRODUCTION



By ...

O'ZBEK
TILIDAGI
BIRINCHI
MARKETING
BLOG




